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York North Yorkshire & East Riding LEP Business Board 

LEP Review 

1.0 Background 

1.1 This paper provides summarises the LEP response to the national review ‘Strengthening 
Local Enterprise Partnerships’ published by government in July 2018 

 
1.2 LEPs had until 28 September to submit their response. The response is included as a 

separate document. 
 
1.3 The review was led by Ministerial group Jake Berry (MHCLG), Margot James (BEIS) and 

Andrew Jones (HMT) and included engagement with local authorities, business 
representation organisation and others through working groups  

 
1.4 The review is a vote of confidence in LEPs. The Prime Minister recently met with LEP 

Chairs and has scheduled bi-annual meetings, which given the government agenda is 
significant. 

 
1.5 The review and changes are about ensuring LEPs are fit for purpose to be the lead 

organisation in implementing the Industrial Strategy and investing the UK Shared 
Prosperity Fund.  

 
1.6 There are three clear areas to the review  

LEP Governance - LEPs will be expected to have  

 A legal personality i.e. be incorporated 

 An Annual Business Plan inc. governance and assurance 

 Clear qualitative and quantitative measures for performance 

 Full compliance with Mary Ney review findings 

 An open AGM and better transparency 

 Independence of the secretariat from any host organisation 
 
LEP Boards  

 A clear succession plan and standard time limits for Chair. 

 Max size 20 

 Board Diversity – targets around gender - Ideally 50% female, but min 33%- also 
need to consider ethnicity. 

 Clear private sector leadership – 66% private sector 33% public sector 
 
Geography 

 No overlapping geographies – this is a red line for Treasury. This is presented as 
necessary to remove an obstacle to the aim of UK Shared Prosperity Fund for 
delivering a flexible single pot for each LEP to replace ESIF and Growth Deal. 

 An optimal size of 1m+ population 

 Ideally don’t want a single county geography  

 Geography to be sorted locally, but quickly – by Autumn budget. If solutions are not 
forthcoming Government will impose a solution; and 

 LEPs not engaging in this process will be back of the queue for Local Industrial 
Strategy & UK Shared Prosperity Fund engagement 

 



 
1.7 The key implication for our LEP and focus of this paper is LEP geography with governance 

and LEP Board membership following geography.  
 
1.8 In considering its recommendation the LEP Board considered the functional economic 

geographies of our area, the impact on our investment priorities together with the 
political and practical delivery of any given solution.  

 
1.9 Our LEP Board considered their response on the 14th September, and it was the 

unanimous decision of the LEP Board that the model that will deliver greatest growth 
across York, North Yorkshire & East Riding and will deliver greatest return to Government 
is to retain a York, North Yorkshire and East Riding geography, including overlaps with 
Leeds City Region and Humber but strengthening and formalising collaboration with 
neighbouring LEPs. 

 
1.10 At the same time, it committed itself, to building on existing collaboration (through 

formal mechanisms) designed to strengthen and formalise the ways that it works with 
neighbouring LEPs in order that we most effectively address agendas such as business 
support, workforce skills and key sector opportunities. This would include, but not be 
limited to, supporting the development of a joint investment board. 

 
1.11 Adopting this approach will, it is believed, enable to LEP to build on its successful track 

record of delivery, construct a powerful and appropriate Local Industrial Strategy whilst 
reaping the benefits where collaboration and scale is appropriate. 

 
1.12 Leeds City Region response proposed a merge with York and North Yorkshire, whilst 

Humber LEP response proposed retaining Humber LEP with no overlaps. 
 
1.13 Whilst not consistent, there was some coherence between the Leeds City Region and 

York, North Yorkshire & East Riding response in that both organisation proposed creating 
a joint Board to consider how best to work together. This is valid, be it collaboration or a 
merge. 

 

2.0 Business support 

2.1 The vast majority of current business support programmes are funded via EU funding. 

Funds are allocated by formula to individual Local Authority areas.  

 

2.2 Where an Authority, such as York, is in overlapping LEP areas, the funding is split between 

50:50 each LEP. 

 

2.3 This has resulted in some support programmes being duplicated in overlapping areas, 

particularly overlaps with the Leeds City Region. This is demonstrated in the table over. 

 

 

 

 

 



 
Leeds City Region Overlap 
Craven, Harrogate, Selby, 

York 

York, North Yorkshire & East 
Riding 

Humber Overlap 
East Riding 

Northern Powerhouse Investment Fund 

Manufacturing Growth Programme 

Ad:venture  

Digital Enterprise Digital Advantage 

Leeds LEP grants Lets Grow grants  

Access Innovation Product & Process Initiative 

Sparkfund 

Stimulating Innovation in Agri-food 

Skills Service Skills Support for the Workforce 

Strategic Business Growth 
programme 

Leadership & Management programme 

http://www.the-lep.com/for-
business/ 

http://howsbusiness.org/ 
 

http://hub.humberlep.org/ 
 

 

2.4 These overlapping and inconsistent support programmes present a complicated landscape 

for businesses seeking to access support.  

 

2.5 Our Growth Hub has sought to avoid confusion and dedicated support for scale-up and 

growth businesses, does not overlap. The recent recruitment of Growth Business 

Relationship Managers in the north of the LEP area will complement equivalent roles 

already funded in the overlapping districts. 

 

3.0 Strengths 

3.1 As we look to the future, we have reflected on our strengths in the business agenda, this 

includes: 

 Circular economy and bioeconomy priorities 

 Small and micro-business support expertise 

 Understanding rural business needs, including agriculture 

 Digital marketing to small and micro-businesses of advice  

 Growth Hub use of data to understand of customer needs 

 Service design methodology to ensure that support meets real needs 

 

3.2 Neighbouring LEPs have their own strengths, which could add real value to our approach, 

including: 

 Humber LEP priority on energy and renewable wind 

 Leeds LEP priority on medical science and creative industries 

 Leeds LEP Inward Investment programme 

 Leeds LEP combined skills and business offer 

 

4.0 The Future 

4.1 We await the government response to our proposal, however we are aware numerous LEPs 

across England have proposed retaining overlapping boundaries 

 

http://www.the-lep.com/for-business/
http://www.the-lep.com/for-business/
http://howsbusiness.org/
http://hub.humberlep.org/


 
4.2 Regardless of whether there are overlaps, the review and start of a new funding regime will 

provide an opportunity to examine lessons learnt from current programmes, and plan a 

more joined up approach in future. 

 

4.3 In reflecting the unique nature of the LEP area, particularly the predominately rural setting, 

it will be important to recognise the different imperatives this drives, such as higher costs 

for the physical delivery of services, differing levels of digital infrastructure and the impact 

of Brexit on agriculture. 

4.4 Consistent with both the YNYER and Leeds City Region responses a joint board is being 

created to drive stronger collaboration and joint working. This will include members of both 

LEP Boards. 

 

5.0 Recommendation 

5.1 The Board are asked to support the position of the main LEP Board and discuss; 

 Which policy and delivery priorities must be protected in any future arrangements 

 What opportunities for improvement should we focus on 

 How can we best support the joint board to protect the interests of YNYER 
 

 

  



 
York North Yorkshire & East Riding LEP Business Board 

Small and micro business support 

1.0 Aim 

1.1 The aim of this paper is to: 

 engage the Board in a discussion of the small and micro business agenda  

 establish a strategic steer for this agenda 

2.0 Background  

2.1 The LEP Board have been clear about the importance of supporting small and micro-business owners, 

given their crucial role as a backbone of our economy and communities, and the LEP’s strong track 

record of working in this area.  

 

3.1 LEP support is provided by one member of staff working full time on this agenda, plus online resources 

via the Growth Hub. We aim to build supportive working relationships with proactive business networks 

and partners, to provide an understanding of the needs and challenges of small and micro businesses 

and a means to support them.  

Our small and micro businesses community 

4.1 The rural nature of our area has a marked influence on the shape of our business community. We have a 

rich diversity of small and micro-businesses but few medium and large ones. The vast majority of 

businesses in our region are micro-businesses with less than ten employees. Self-employment is 

significantly above the national average, especially in the more rural areas and market towns. The FSB 

reports that in North Yorkshire alone there are 57,400 self-employed.  

 98.5% of business in the LEP area small or micro, with 90% being micro-businesses (<10 staff) 

 Business start-up rates are 20% below average but survival rates & self-employment are high 

 



 
5.1 Market towns are a distinct feature of the local economy and home to many of these businesses. In turn 

small and micro businesses, particularly retail and food, are crucial in shaping the look and feel of market 

towns and high streets. Small and micro businesses also underpin our visitor economy and the rural 

economy.  

 

6.1 Small and micro businesses owners tell us they can feel isolated, that they don’t always get the support 

and advice that they need, and that it can be confusing to know where to go for support. Most of our 

towns have local business networks which facilitate valuable peer to peer support. “An Entrepreneurial 

North” a FSB report from November 2017 highlights the importance of networks and the importance of 

peer-to-peer support. Local business networks therefore have a valuable role providing informal support 

and business connections to help reduce isolation. 

 

7.1 To further address isolation we provide on-line resource for small and micro businesses via How’s 

Business, which also enables us to understand their interests and concerns: finance and HR are most 

popular content for short articles, with the best performing e-books being on networking and start up.   

 

8.1 Digital Infrastructure was highlighted as a major constraint in the 2017 FSB report, with 31% of survey 

respondents saying that it would make a huge difference to their businesses. NYNet are connecting 

public sector premises in market towns with ultrafast broadband, with the specific aim of using these 

nodes and adding spurs to provide connections opportunities for rural businesses.  

Objectives 

9.1 Our approach is primarily to work with networks and partner organisations in order to engage and 

support small and micro businesses, with direct support for business owners provided via networks and 

partners, or the Growth Hub’s online resources. 

 

10.1 Our objectives are to 

 grow the capacity and capability of the most proactive local networks as key partners in our 

approach to supporting small and micro businesses. 

 build on our successful partnership and collaborative approach to create a supportive environment 

for small businesses to prosper.  

 signpost business owners to the Growth Hub to enable small and micro businesses to make their 

own improvements. 

Outcomes  

11.1 We aim to deliver the following outcomes 

 More sustainable and thriving small and micro businesses. 

 Improved business knowledge and skills. 

 Co-ordinated and simplified business support services. 

 Developed capacity and capability of local networks.  

 Vibrant, connected places where businesses make a major contribution. 

LEP Support 

12.1 The specific offer that the LEP provides to provide support for small and micro businesses is detailed 

in the appendices, and can be summarised as: 

 Support for local business networks 



 
 Support for partners working with small and micro-businesses 

 Direct support to small and micro-businesses 

Discussion points 

13.1 As a local driven agenda, we have the opportunity to shape this as best fits our locality. The impact 

of this work is primarily on the resilience of our economy, rather than on growth or innovation as 

with other aspects of the business agenda. Do the Board have any reflections on how should we 

consolidate our work, such as approaches we should prioritise further working with partners or 

policy areas to prioritise? 

 

14.1 Looking at our support and services from the perspective of the small or micro-business owner, are 

there any steps we should take to clarify our offer? 

Recommendation  

15.1 Noting any policy steer from discussions during the meeting, the Board are asked to support a 

recommendations to: 

 Continue to work with local business networks to build their capacity  

 Work jointly with the FSB to establish a Spring event in 2019 to establish a high profile for our 

work on this agenda 

 Use How’s Business as the mechanism to provide digital support direct to small and micro 

businesses 

 Investigate new policy and funding approaches for supporting small and micro businesses: 

 Feasibility work on the potential for more co-working spaces in market towns 

o Development of a business focussed digital Strategy, which highlights unmet business 

needs and untapped business opportunities. 

o Map the scope for Shared Prosperity Fund to support small and micro-businesses 

 

  



 
Appendix: LEP support offers 

Support for local business networks 

We will help network leaders support their members by providing: 

 Advice and coordination to add value for their members, such as the Business Connections events. 

 Opportunities to promote their network events to potential members, via the Growth Hub.  

 Cross network connectivity through an event in Spring 2019 hosted with the FSB. 

 Relevant, simple and accessible information that adds value to their offer  

 e-books and business articles easily downloaded from the Growth Hub. 

 informal drop in face to face business advice via Pop Up Business Cafes 

Local networking groups are valued by their members, are low cost and offer flexibility. Their ability to 

facilitate personal relationships is a major strength as businesses are increasingly telling us face to face 

connections and businesses supporting businesses helps to fuel the success of vibrant market towns.  

Working with local networks has been a learning process, with our offer developing and iterating based on 

ongoing evaluations. This has led to the development of new initiatives such as Business Connections for 

example as our collaborative approach evolves. 

With the appointment of a new Communications Officer to the Growth Hub, we will re-establish our offer 

and develop on-line resources that add most value for business networks, such as the local business events 

calendar. 

We will continue to champion the contribution and needs of small and micro businesses, adding value, 

raising visibility and creating success by promoting and supporting local Business Awards, Great British High 

Street and Business Innovation Districts (BIDs). 

  



 
Support for partners working with small and micro businesses  

We will work with colleagues in organisations which support small and micro businesses to: 

 support the development of local initiatives which create an environment for small and micro 

businesses to prosper 

 create a supportive policy and funding environment. 

Funding for the majority of support for small and micro businesses is provided by EU Structural Investment 

Funds. The LEP determines which calls will be issued for this support, and ensures that funded programmes 

are promoted via the Growth Hub. The support directly relevant to small and micro businesses include: 

 Digital Enterprise 

 Northern Powerhouse Investment Funds Micro Finance 

 Skills Support for the Workforce 

A support offer for start-up businesses, the Enterprise! programme led by East Riding Council, was 

unfortunately beset with issues and failed to launch. 

EU funding has also been used to establish better digital infrastructure, with £34.5m investments from 

previous programmes, and a further £12m from the current round including: 

 £11.15m of Rural Development funds. This is forecast to enable an additional 400 RDPE eligible 

SMEs, 400 non-eligible SMEs and 4,200 residential premises. 

 A further £1m of European Regional Development Funds, which is currently under discussion 

The LEP is also investing £1m of Local Growth Fund to assist in the provision of 5 new mobile masts in areas 

where there is currently no mobile coverage at all. 

We will help partners make better use of installed or in development digital infrastructure such as the 

ultrafast connections being provided for market towns and investments made in mobile and digital 

infrastructure in rural areas. 

Many of our locally based partners are increasingly engaging in co-working, a growing trend which is 

changing the way that small and micro businesses are going about their day-to-day business by providing 

shared spaces from which to conduct their business, either on a permanent or temporary basis. Business 

owners tell us that they like working in more stimulating and inspiring environments, that the low cost and 

flexible terms are attractive as well as providing opportunities for collaboration and peer-to-peer support. 

This approach also helps combat the loneliness of home working. 

  



 
Direct support for small and micro business owners 

Target demographic 

Sole traders, freelancers and home workers many of whom are employed in the creative sector ie. web 

developers, design, and professional services, as well as accommodation and food services, retail and 

tourism businesses. 

Offer 

 Information on local business networks and events via the Growth Hub 

 Relevant, simple and accessible information that can help them be more successful:  

o e-books and business articles easily downloaded from the Growth Hub. 

o informal drop in face to face business advice from professional volunteers 

 Signposting via the Growth Hub to support focussed on small and micro businesses including: 

o Digital Enterprise 

o Northern Powerhouse Investment Funds Micro Finance 

o Skills Support for the Workforce 

With increased capacity and resource the Growth Hub will be able to create useful content and offer eBooks 

as we know they are well received (1,771 ebook downloads last year). Re-introduction of the events 

calendar as a key offer helping to promote networking events. 

Our award winning Popup Business Cafes have been hugely successful over the last 4 years, providing free, 

informal drop-in face-to-face business support. They largely serve an audience of businesses who are not 

eligible for much support currently available in the area e.g. retail, tourism and service sectors. 

  



 
2018/19 Quarter 2 Business Update 

Background 

1.1 This paper provides a brief overview of the LEP’s business agenda from July-October 2018. 

Growth 

2.1 See separate paper for Growth Hub updates. 

Low Carbon  

2.2 Work has progressed well on understanding the opportunities afforded by circular economy, via a 

circular systems mapping process. This will be shared with stakeholders at a workshop on the 18th 

October. We intend to present the outcome of this to the Board in our January 2019 meeting. 

 

2.3 The Local Energy Strategy is nearing the final phase of research, with a piece of work to identify the 

added economic value that the top 5 low carbon technologies will provide for our area. We will be 

presenting this to the Board in January 2019. 

Food & Farming  

2.4 Grow Yorkshire, our collaborative initiative to increase the profit of farmers and food producers, is 

progressing well, with new team member Ian Collins, joining the LEP on 10th September. 

 

2.5 An Expression of Interest has been submitted to establish a new Farm Business Advice and Skills 

Service.  

 

2.6 A co-creation workshop was held with stakeholders on the 26th September, which resulted in a much 

better shared vision, a clearer understanding of roles and responsibilities, a better understanding of 

what benefits stakeholders want from the programme and how they will contribute. 

 

2.7 Branding and website development is well underway, ready for a formal launch at a conference with 

Michael Gove on the 15th November. 

Small, micro and local businesses 

2.8 See separate paper. 

 

Larger businesses and inward investment 

 

2.9 New team member Sarah Thomas, joined the LEP on 10th September to lead on the large business and 

inward investment agenda. We will bring a paper to the Board in March 2019 outlining our approach. 

 

  



 

Growth Hub Update - October 2018 
Part 1: Update 
 

The Growth Hub has now recruited its first business relationship manager, Angela Harris, who started on 

October 1st. Angela will be working a 0.6FTE contract. Unfortunately, due to recruitment delays, the Growth 

Hub still needs to recruit an additional 1.4 FTE and this is ongoing. Recruitment has now finished for a 

communications officer, with recruitment of a project officer planned to take place in November. These 

delays also mean that the Growth Hub is currently facing a 26% underspend of £35,000, however the board 

is asked to allocated this underspend into marketing campaigns that can be targeted at supporting small and 

micro businesses. It is hoped that this remedial action will resolve this underspend and bring Growth Hub 

performance back on track. 

At a national level, the LEP Review and Brexit has caused BEIS’s interest in Growth Hubs to dip and 

discussions about national KPIs and consistent branding across all Growth Hubs have been postponed. BEIS’s 

current focus is on ensuring that Growth Hubs collect accurate and thorough data for monitoring and 

evaluation purposes. To date, this has been a strength of the Growth Hub and we have volunteered to 

submit our data early to ensure that it meets the needs of BEIS, and to position ourselves as strong 

performers. 

A breakdown of where the Growth Hub currently is against its objectives and milestones is as follows. 

In order to bring Growth Hub performance back on track, the board is asked to approve the allocation of 

the resulting underspend into a marketing campaign to improve business engagement. 

Objective Current 
Position 

Comment 

For Growth Hub advisors to put in place 
growth plans for 250 businesses and to 
work with those businesses to action those 
plans 

0/250 A month delayed but still feasible. One 
staff member now in post, recruitment 
ongoing. 

To provide virtual diagnostics and referrals 
into business support services for 500 
businesses 

146/500 Behind profile but very little marketing & 
promotion has taken place. Expected to 
pick up once communications and 
marketing officer starts. 

To develop online resources that can be 
used by 1,000 micro businesses to make 
positive changes to their ways of working 

46/1000 Behind profile but very little marketing & 
promotion has taken place. Expected to 
pick up once communications and 
marketing office starts, especially if 
surplus budget is put into promotional 
campaigns. 

Milestone Date Status 

Recruit advisors September 2018 0.6FTE recruited Another 1.4FTE 
required. 

Develop internal Toolkit for advisors September 2018 Done and in place 

Events and marketing plan in place October 2018 Delayed, move to December 

Create first online resources for businesses December 2018 Still in scope 

50 sustainable growth plans created March 2019 Still in scope 

250 sustainable growth plans created March 2020 Still in scope 



 

Part 2: Customer-focused Services 
The only way to effectively support the needs of businesses, is to put the needs and perceptions of the 

business first in the design and development of any service. The digital services that the we’ve successfully 

developed over the past four years, as well as our collaborative partnerships with the Behavioural Insights 

teams at BEIS and HMRC, have provided us with an excellent upstanding of “what works” when it comes to 

engaging with businesses. However, despite this knowledge and experience, we have struggled to position 

ourselves as leaders in the design and development of services for small businesses.  

The result is that stakeholder perception of the Growth Hub is often focused on its potential to act as a 

communications outlet, which often leads to stakeholders wanting us to push services and communications 

to businesses without any real consideration of the appropriateness of the message, the channel, audience 

or service (a full breakdown of Growth Hub services is available in appendix 1). With limited Growth Hub 

resources, the need to ensure that the activities we focus on are impactful is greater than ever. 

In order to better support businesses and our stakeholders, we need to position ourselves as the first place 

to go when thinking about how to engage with businesses. This is not only crucial for ensuring that we can 

support businesses in the short-medium term, but critical for ensuring that we are able to positively shape 

the design, development and operation of future business support services to be delivered under the UK 

shared Prosperity fund.  

Over the past year, the Growth Hub has been led on the design and development of European funded 

services, particularly the Scale up Leadership and Management and Farm Advice and Skills Service (current 

pipeline of services available in appendix 2). In doing this, we have developed a robust methodology for the 

pro-active and strategic development of business services. We are now proposing to use a scaled down 

version of this methodology to think about how small-scale services could be designed and developed for 

businesses in the LEP region, particularly in those areas such as alternative finance, Brexit resilience, or 

recruitment support, where there is currently very little support available. The following is a worked up 

example of how that might work and how it fits in with one of the Growth Hub’s current services. 

Element Example 

Strategic Reason Need to help businesses to start-up while minimising the drain on resources 

Customer problem Lack of information and support when starting a business 

Service Offer Phone based advisor support available through the National Business Support Helpline 

Target Audience Start-ups and pre-starts 

Demand Low number of enquiries coming through to the Growth Hub 

Capacity High capacity at the National Business Support Helpline 

Customer Journey Phone business support helpline, be connected with advisor for initial diagnostic then schedule a 
second call for full support 

Delivery Channel Phone ink included on Growth Hub website in start-up section as next step for anyone accessing 
support 

Evaluation KPI dashboards sent through by the business support helpline each month 

 

In order to lead the change in a more customer-centric approach to designing and developing business 

support services, the board is asked to approve that the Growth Hub takes on a more collaborative 

approach to educating stakeholders to the needs of businesses, working with stakeholders to design and 

develop services, and challenging services that do not meet the needs of the business community. 

Next Steps: 

 Put in place a process for decision making for where and how to allocate Growth Hub resources 

 Document the Growth Hub Service Design Process 

 Put in place a stakeholder engagement plan to promote customer-centric service design 
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Appendix 1: Current Mix of Service Offering 
Business 
Need 

Growth Hub 
service 

Where it’s worked well in 
the past 

Where it hasn’t 
worked well 

Targets this 
relates to 

Know about 
opportunities 
that are 
relevant to me 

How’s 
Business 
Newsletter  

Notifying grant funding 
opportunities e.g. Skills 
Support for the Workforce, 
Let’s Grow 
 
Notifying businesses of 
upcoming awards e.g. 
Queens Award for Enterprise 
 

Promoting large or 
complex change within 
businesses e.g. Export 
Campaigns, Inclusive 
Working Practices 

NA 

Quick fix to a 
problem I’m 
facing 

Website 
articles 

Solving HR Problems 
How to start a business 
Practical marketing advice 
and techniques 

Information for senior 
decision makers in 
growing businesses 
e.g. Apprenticeships, 
Process 
Improvements 

NA 

Complex 
problem that 
I can solve 
myself, but I 
need some 
more detailed 
guidance 

Website 
eBooks 

Networking eBook 
Social Media eBook 
How to Start up in 
business eBook 

Problems that need 
outside intervention 
e.g. export, large 
scale marketing 
campaigns 

1000 
businesses 
who’ve 
made a 
positive 
change 

I need help to 
make a 
change that 
will make we 
grow 

Phone 
helpline and 
business 
relationship 
managers 

Businesses that have the 
ambition, opportunity and 
potential to grow and 
want to know what 
support is available e.g. 
high growth businesses 
looking to access support 
programmes, or those 
who are facing more 
complex issues that are 
not currently addressed 
by support programmes 
e.g. recruitment or 
alternative finance. 

Businesses who have 
an idea but lack the 
ability, drive or self 
awareness to make it 
happen. 
Businesses who are 
chasing grants rather 
than opportunities 

250 Growth 
Plans 

I, or someone 
I’m working 
with, has 
identified a 
pre-existing 
service that I 
need an 
introduction 
to 

Funded 
Business 
Support 
Services 

Businesses who are about 
to start a specific project 
and want to know if there 
is funding that can reduce 
its cost. 
Businesses who have been 
supported by the Growth 
Hub and have a prioritised 
action list. 

Businesses who 
haven’t had someone 
help them to think 
about what else they 
could use support for. 
Businesses who are 
not aware that they 
will not meet funding 
criteria. 

500 
Diagnostics 
/Referrals 
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Appendix 2- Current ESIF Pipeline 
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